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Open Ended Word Responses

“Por favor toma un
minuto completo para

escribir TODAS las
palabras que se te
vienen a la mente
cuando piensas en

Coca-Cola.”

Refrescante 
Deliciosa 
Sabor 
Dulce 
Familia 
Amigos 
Compartir 
Fiesta 

Emoción 
Mundial 
FIFA 
Fútbol 
Calidad 
Popular 
Azúcar
Mexicana



Teens who saw a soda ad paired with the FIFA logo used more positive and healthy-related
words than teens who saw a similar soda ad without FIFA branding.

Coca-Cola’s Grip
on the World Cup
The science of how sports sponsorship,

 athlete  endorsments, and 
marketing affect the health 

of children and teens.

Soda ads paired with the
FIFA logo generated
more positive and

healthy-related words
than similar soda ads

without FIFA branding.
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Coca-Cola’s Grip
on the World Cup
The science of how sports sponsorship,
 athlete  endorsments, and 
marketing affect the health 
of children and teens.

Coca-Cola generated
stronger feelings of

connection and
belonging than a

generic soda brand.
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